
Highlights of Covid-19 situation in Uganda 



Effective communication and engagement has been critlcal



NWSC Staff have been provided with the necessary protective grear 



Aggressive digital marketing has been adopted and use of contact-less services/online services and 24 hour call center



Partnership with Kampala City Council Authority and private sector to install public hand washing points and water points in 
highly concentrated parts of the city 



January to April 2020 Revenue Performance 
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